
 Opens and   Link Clicks for first day

364 Unique opens
374 total opens to date

15 Bounced
0.36% couldn't be delivered

3,826 Unopened
Open rates are only estimates

8.69% of all recipients opened so far

0.07% clicked a link (3 people)

0% unsubscribed (0 people)

0  people marked it as spam (0%)

0  shares across Facebook & email

URBAN LIVING NETWORK ­ 19 MAY 2023 Sent May 19, 2023 at 2:56PM

Sent to 4,205 unique subscribers across 5 lists

Campaign Overview

Links Clicked

3 people clicked
Giving you a 0.82% click rate. 11 total clicks

Made by 3 people

3.67 clicks per person
Average of all those who clicked. 361 didn't click

That's 99.18% of all those who opened.

Link (URL)Link (URL) UniqueUnique TotalTotal

https://www.dailytelegraph.com.au/news…story/b6387ee389376980f860e7708f15fcdd
2 2

https://www.spectator.co.uk/article/ke…housing­pledge­has­trapped­the­tories/ 2 2

fax:0292229122 1 1

https://www.dailytelegraph.com.au/news…story/6dda96a728c821bce0abff5cd6d4856f 1 1

https://www.planningportal.nsw.gov.au/eplanningreport 1 1

https://www.smh.com.au/national/nsw/sh…­16­400­new­homes­20230517­p5d92r.html 1 1

https://www.theurbandeveloper.com/arti…term=0_982c36d415­704f70109e­196523412 1 1

https://www.theurbandeveloper.com/arti…term=0_982c36d415­d59f30ebe4­196523412 1 1

2:56pm



https://www.urbantaskforce.com.au/wordpress/wp­content/uploads/135A2502.pdf 1 1


